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Oncology outlook:
3 big challenges, Grieisolution
What are the top challenges facing teams today, and how can technology address them?
Let's break down some of oncology’s most daunting hurdles and the tech-enabled solutions.
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Challenge #1: intense competition
The top 10 oncology players produce 31 of the 35 current
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Challenge #2: expensive, time-consuming processes

Developing and launching a drug can take a decade or more

blockbuster treatments.

Solution:
It's a crowded market, and industry leaders are making strategic
moves to prioritize their oncology businesses. Differentiation has

never been more critical, and top players will align operations
with a more digital model. Technology provides the agility to
adapt and be nimble, even in a white-hot market.

and cost around $2.6b. Just one or two in every 10,000

compounds will ultimately earn FDA approval.
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When would a patient be Safety, efficacy, and compliance are top priorities, and it’s not
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indications with an assist from technology.

Challenge #1: high demand, urgent need (
In 2023, an estimated 1.9 million people in the US will receive a
cancer diagnosis. In 2020, the most recent year that statistics @ Ario, v QD 224

are available, there were 18.1 million cancer cases worldwide.
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Solution:

About 40% of people in the US will be diagnosed with cancer @ i S
during their lives - but while the disease is common, it affects
people differently, and not every patient responds to treatment
in a predictable way. Oncology teams may focus on targeted
therapies like small-molecule drugs and monoclonal antibodies,
which can be very effective in targeting cancer cells. Pharma-

ceutical companies must ensure they are adopting processes to

support demand.
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